
Vodafone selling iPhone

Fone Logistics
adds new
director
Fone Logistics has announced its latest
recruitment move, as it takes on a new sales
director, splitting the former sales and
marketing director’s role in two. 

As part of Fone Logistics’ latest
restructure, sales and marketing director
Julien Parven will move into a pure marketing
role in a bid to bring the business closer to its
network partners and propositions and be
more focused on marketing, incentives,
employee and dealer communications. 

Newly appointed Duncan Edward will
head up the sales team and take on the role
of sales director. Edward joins Fone Logistics
from previous employer, Canon UK, where he
headed up the London-based Canon Business
Centre, handling an £8 million sales budget
and managing more than 30 staff. 

Fone Logistics managing director, Ian
Gillespie, said: “We have split the sales and
marketing role to give more attention to both
areas as the business grows. The
appointment of Duncan should allow Julien to
be more focused and creative and will free
him up to spend more time on his core
marketing role.”
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Virgin Media partners
with HTC
Virgin Media has announced a new UK partnership with HTC, which will see the HTC HD2 smartphone
added to its range of handsets. 

The HTC HD2 is the first HTC branded phone to be made available through Virgin Media, and marks
the start of an expanding range of high end handsets perfect for consumers looking for the best
possible mobile internet and entertainment experience on the go.

The HTC HD2 is powered by a 1GHz Snapdragon processor from Qualcomm, making it perfect for
enjoying high quality video and music on the move. Featuring a 4.3 inch touch screen with a 480x800
high resolution display, the HD2’s sharp and ultra responsive capacitive screen brings web pages and
other content to life with incredible clarity and control.

Jonathan Kini, director of mobile at Virgin Media, said: “The HTC HD2 is a stunning handset and the
first ever HTC-branded phone ranged by Virgin Media. Its launch kick starts a new range of high-end
handsets coming to Virgin Media, perfect for mobile internet, social networking and entertainment on
the go. We are delighted to be able to offer the HD2 through one of the best and most competitive deals
in the market.” 

Vodafone began selling the iPhone on Thursday
14 January. It stated it had 50,000 pre-orders of
the device to fulfil on its first day of sales, which
is the largest initial demand generated for the
iPhone on a UK network, according to the
operator.

UK CEO of Vodafone, Guy Laurence, said the
main reason for the high demand for the handset
was customers wanting to use the phone on the
Vodafone network.

Yet as Mobile Business has reported since
the launch of the first iPhone, consumers are
attracted to this smart looking device more than
networks. The iPhone has fundamentally shaken

the mobile world, from software, to infrastructure,
to business models, to completely changing the
end users’ perception of mobile communications.
It has led the way in app stores and smartphone
developments, and now finds itself challenged in
all but marketing power by rival manufacturers
striving for the same prestige. 

Consumers that have been waiting for the
iPhone from Vodafone may be disappointed that
the network has not been radical in its price
plans, (free handset for £35 per month on a 24
month price plan). However, Vodafone has stated
that its sales of the iPhone are not focused on
creating a price war.

Nexus One backlash starts 
By Caroline Gabriel, Rethink Wireless

After the hype comes the backlash, and in the fast moving world of smartphones, the whole cycle
only takes a day. So on the day the new Google Nexus One smartphone was launched in the US,
users said it was going to turn the mobile business model on its head, and some ardent Google fans
even thought it was a ground breaking handset design. A day later, there was already mounting
anger among programmers and target consumers, about delays in the software developers’ kit
(SDK), poor support and likely Android fragmentation.

Early users said they had encountered many problems with the phone, and a severe lack of
help. Many complaints focus on poor 3G performance, and confusion about pricing terms. In
particular, existing T-Mobile users are angry that they have to pay more than new users.

Carrier friendly observers were quick to point out that, by adopting a model of selling handsets
directly to consumers, Google might have bitten off more than it could chew in terms of supporting
those complex devices (reminiscent of how it underestimated the time and resource it takes to
make a new phone network-ready, leading to launch delays in the early days of Android. This is a
very unfamiliar market for the search giant.)

Google is only accepting email customer queries, and promises to respond within two days,
which users complain on many forums, is unacceptably long. And there is confusion too, with some
consumers approaching HTC or T-Mobile US for help. 
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